CLEARY

Consent Led, Empowering & Authentic Representation

STORIES FRAMEWORK

THE OBJECTIVE

GUIDING
PRINCIPLES

The C.L.E.A.R Stories Framework equips media professionals and other involved organisations to prepare and
support people with lived experience for media involvement. It ensures participants and their stories are
protected through informed consent whilst remaining true to their narrative.

The following guidance protects participants against harmful stereotypes and promotes respectful, trust-based
interactions, enabling control of how experiences are shared.

We encourage organisations to apply C.L.E.A.R Stories Framework principles, by adapting tools from the
resource library http://www.vchp.org.uk/CLEAR into whichever form your project takes:

Research to
Improve
Services

Advertising
a Service

Newspaper Articles

Social Media Posts

Talks at a Conference

Filmed Interviews

BENEFITS OF SHARING LIVED EXPERIENCE

For the Individual

Empowerment: Build confidence, reclaim your
narrative

Challenge Stigma: Break misconceptions
about addiction, mental health or other lived
experiences

Advocacy & Social Change: Influence
policies, challenge stereotypes, drive change!
Develop Skills: Gain public speaking & media
training, opening career opportunities via
networking

Find Community: Connect with others who
share similar experiences.

For the Service Provider
Authenticity & Trust: Real stories build credibility
beyond statistics

Ethical Advocacy: First-hand accounts humanise
issues & drive action

Stronger Engagement: Personal stories deepen
donor & supporter investment

Service Improvement: Organisations accountable
- working with individuals rather than for them
Fundraising with Integrity: Genuine stories
inspire support without exploitation

Responsible Leadership: Amplify real voices, not
a sensationalised narrative




IDENTIFYING A SUITABLE PARTICIPANT
FOR MEDIA INVOLVEMENT

Once you have a participant in mind, ask yourself:

@ Does this person have substantial experiences that will inform or make a relevant case study? ‘
@ Can we build rapport and establish a working relationship with this person?

@ Are they willing to take part, and have they been supported to understand what they’re consenting to?

@ Do they have sufficient stability in their circumstances, or would | be exposing them to greater risk?

Be transparent & always prioritise participant care - Clearly explain why you're asking them to be involved, how
it will impact them and where it is likely to be shown i.e. social media, internal training etc.

Whenever possible, speak with the participant’s key worker - they'll have the best insight into their current
situation and whether media involvement could have any unintended effects.

Recruiting a participant Key Terms Explained:
may take different forms

Recommendation from organisations
& agencies

Participant / person with lived
experience
Person sharing their story with us, the

. . interviewee. Often referred to as having
9 Conducting short surveys with ‘lived experience,” elements of which

service users they are sharing.

9 Advertising at a centre or service Key Worker
Person supporting participant before,

O Introduction from key workers during and after filming, to ensure their

true story is heard and they are
Recruitment consent form template comfortable.

found in resource library

PREPARE FOR MEDIA INVOLVEMENT

Please review the process, guidance, and consent forms available for free in our C.L.E.A.R Stories
Framework resource library. Visit: www.vchp.org.uk/CLEAR

Have you completed the C.L.E.A.R Quick Course? It equips you to apply this guidance with confidence
Ensure all involved are briefed on the process and have the quick reference guides saved and to hand

For further information and free access to the C.L.E.A.R. Stories Framework
resource library, visit: www.vchp.org.uk/CLEAR
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